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Munich, 21 December 2021

Family businesses – guarantors of climate and environmental protection 

A guiding aim of family businesses is to transfer the company in good condition to the next 

generation and to protect it from long-term damage. Moreover, a sparing use of natural resources is 

in their own interests. This is why sustainable business practices in general and environmental and 

climate protection in particular are self-evident for family businesses. 

However, they are often made more difficult by a lack of suitable conditions; here, greater political 

reliability and planning certainty would be more useful than state funding. In four studies, the 

Foundation for Family Businesses researched the conditions family businesses need for doing business 

in a way that respects the earth’s climate:

 Ì safeguarding of technological openness

 Ì  reliance on the social market economy instead of dirigiste attempts at control

 Ì  acceleration of the circular economy

 Ì  planning certainty and the minimisation of bureaucracy

 Ì  public discussions based on facts

Family businesses are at the forefront when it comes to developing and applying green technologies. 

The Fraunhofer institute UMSICHT confirmed this in a study conducted on behalf of the Foundation 

for Family Businesses “Technologieatlas Nachhaltigkeit” (German study). More than 37,000 

family enterprises are active in Germany’s 15 most important environmental sectors, and their share 

averages 91 percent across sectors. Germany’s climate protection goals can thus only be realised 

together with family businesses.

One-sided financial support for selected technologies would constrict this diversity in innovative 

power and distort competitive efficiency. That was the finding of a representative survey of 1700 

companies (of which 1300 were family businesses) carried out by the ifo Institute and published in 

the “Annual Monitor of the Foundation for Family Businesses” (German study). Independently 

of whether, for instance, climate-neutral synthetic fuels, hydrogen technologies or wind power are 

at issue, the energy transition can only succeed if the potential of all the available technological 

solutions can be exploited to the same degree. 

Doing business in a resource-efficient way can be achieved in large part through market economy 

instruments such as appropriate CO2 emissions pricing. A mechanism like this should take the place 

of the many German and European regulatory measures. That is the conclusion of the Advisory Board 

of the Foundation for Family Businesses “Chancen und Risiken in der Politik des Green Deal” 

(German study). 
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Recycling likewise has high potential for saving CO2 emissions: around 50 percent of all worldwide 

CO2 emissions are traceable to the production and processing of raw materials. Many family 

enterprises have already converted their production to methods that are less resource-intensive. 

Several Fraunhofer institutes examined this on behalf of the Foundation for Family Businesses in the 

study “Circular Economy in Familienunternehmen” (German study).

“Companies are often further than politics thinks they are”, says Stefan Heidbreder, Managing 

Director of the Foundation for Family Businesses. “Right now, what’s most important is political 

support for their efforts to make progress.”
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