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Munich, 14 October 2019

Nine out of ten companies call for a greater commitment to 
global competitiveness from the European Union. 

German companies are asking the European Union to improve business conditions in 

the economic region. Eighty-six percent of the survey respondents from a representative 

sample of companies comprising all size classes and industries stated that the EU 

needed to do more to boost the EU’s global competitiveness. That figure even rises 

to more than 95 percent among Germany’s 500 largest family businesses. New 

communitised sources of money and social transfers are met with scepticism among 

German companies.  

These are the findings of the “Annual Monitor of the Foundation for Family Businesses”, 

the largest comparative survey of family and non-family businesses in Germany, 

which is regularly conducted as a representative survey by ifo Institut on behalf of the 

foundation. A total of 1,431 companies participated.

“The mandate for action for the new EU Commission under the leadership of Ursula von 

der Leyen is clear: The EU as an economic centre must be strengthened,” says Rainer 

Kirchdörfer, Executive Board member at the Foundation for Family Businesses, adding: 

“In recent years this focus has been lost due to the impact of refugee and monetary 

crises. But the world continues to move forward and other economies are overtaking us. 

Only a competitive EU with strong, agile companies can keep up with other nations over 

the long term. Creating favourable conditions for our companies is the best contribution 

to employment, innovation and future investments and thus also to social and political 

stability in Europe.”

The study asked companies in what areas they would like to see a stronger commitment 

from the European Union in future. Seventy-five percent named the digital domestic 

market, 65 percent said trade policy. About 60 percent of the surveyed companies 

also indicated that the European Union must do more on the issue of climate and 

environmental protection. Just under 10 percent favoured a stronger commitment from 

the European Union to admit additional member states, whereas more than 60 percent 

opposed this. 

Numerous economic reforms announced by von der Leyen in her “policy guidelines” 

were viewed with scepticism by the surveyed companies. The number of those rejecting 

a European unemployment insurance in the form of a reinsurance (49.4 percent), a 

European minimum wage (46.2 percent), a joint deposit insurance scheme (41.9 percent) 

and a eurozone budget (36 percent) in part significantly exceeded the number of those 

in favour. Companies do, however, welcome tax law harmonisation in the context of a 
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common consolidated corporate tax base that would likely lead to a reduction in tax law 

bureaucracy. 

Companies want to see greater proximity to the European Union and closer contacts 

with Brussels and Strasbourg. Nearly one-third of companies would like to foster 

greater contact with members of the European Parliament. Seventy-eight percent of 

the companies have not yet met with a member of the European Parliament. Only 10.5 

percent of the companies consider their interests best represented on the European 

level; when asked about the federal, state and local governments, these figures were 

higher.

“Large German family businesses stand by Europe,” Kirchdörfer says. “A European 

Union capable of taking action is more important than ever, especially in light of 

the geopolitical risks and concerns about the continuing development of the global 

economy. The Annual Monitor makes it clear that family businesses are ready and 

interested in speaking with European political leaders about how political aims can be 

reached.” 

Kirchdörfer named tax policies as an example. “The survey shows that companies 

support the fight against tax evasion, but they are also counting on maximum 

international cooperation,” Kirchdörfer says. “We should therefore make use of the 

instruments agreed within the OECD and G20 instead of putting our companies at a 

competitive disadvantage as a result of Europe acting alone. Sometimes the details are 

decisive. Confidential exchange of tax data among the responsible European authorities 

might still be viable, but public country-by-country reporting definitely weakens the 

competitiveness of the EU.”

» Download the study (German): „Wirtschaftspolitik für eine starke EU – Jahres-
monitor der Stiftung Familienunternehmen“
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 Ť Explanatory videos

https://www.familienunternehmen.de/media/public/pdf/publikationen-studien/studien/Jahresmonitor-Europa-2019_Stiftung-Familienunternehmen.pdf
https://www.familienunternehmen.de/media/public/pdf/publikationen-studien/studien/Jahresmonitor-Europa-2019_Stiftung-Familienunternehmen.pdf
https://www.familienunternehmen.de/
https://twitter.com/@StiftungFamUnt
https://www.familienunternehmen.de/en/explanatory-videos
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Question: From your company’s point of view, what level of commitment should 

the EU make to the following areas during the new legislative period?

Number of observations: 1,188 (representative sample) © Stiftung Familienunternehmen

LessMore Same

0 % 20 % 40 % 60 % 80 % 100 % 

9.7 29.4 60.9Further admissions to the EU

70.5 25.2Tax evasion
prevention measures

59.5 27.0 13.5Environmental and
climate protection

74.3 23.5Digital domestic market

19.5 40.3 40.2Data protection

85.6 12.9Global competitiveness

65.5 31.2Trade agreements

Question: From your company’s point of view, how would you assess the following 

proposed reforms and/or objectives on the European level?

Number of observations: 1,293 (representative sample)

NegativelyPositively Neutrally I don't know.

0 % 20 % 40 % 60 % 80 % 100 % 

68.2 14.3 13.5CCCTB legislation

35.4 17.7 46.2Minimum wage

33.1 20.8 41.9 4.2Joint deposit insurance

27.7 30.0 36.0 6.3Eurozone budget

17.4 26.7 49.4 6.6Unemployment insurance

© Stiftung Familienunternehmen
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Question: How would you assess the results achieved so far by the European 

Union in the following areas?

Number of observations: 1,282 (representative sample)

0 % 20 % 40 % 60 % 80 % 100 % 

17.0 38.9 44.1Tax evasion
prevention measures

19.1 43.3 37.6Environmental and
climate protection

19.9 47.5 32.6Digital domestic market

23.0 36.5 40.5Data protection

24.8 41.3 33.9Global competitiveness

35.6 54.7 9.7Trade agreements

NegativelyPositively Neutrally

41.0 47.4Further admissions to the EU 11.6
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